
Advertising in the 21st 
Century



Changes in Advertising

• For most of the 20th century, 
advertising was limited to print 
ads, direct mail, radio and tv ads.  

• Since the invention of 
computers, smartphones and 
social media, advertising has 
changed a lot. 

Today, ads are everywhere and built 
into in nearly all of American 
culture.



Changes in Advertising

• Advertising spending in the U.S. 
has exploded in the last 30-40 
years:
• $190 million in 1974 
• $240.7 billion in 2019

• That means companies are 
spending roughly $730 on ads each 
year for every man, woman and 
child in the United States.



1. Where is MORE money going?
 

2. Where is LESS money going?

What 
changes do 
you notice in 
advertising 
spending? 

http://dontchangethislink.peardeckmagic.zone?eyJ0eXBlIjoiZnJlZVJlc3BvbnNlLXRleHQiLCJkcmFnZ2FibGVzIjpbeyJpZCI6ImRyYWdnYWJsZTAiLCJ0eXBlIjoiaWNvbiIsImljb24iOnsiaWQiOiJkZWZhdWx0LWNpcmNsZSJ9LCJjb2xvciI6IiNENTFEMjgifV0sImRyYWdnYWJsZVNpemUiOjEyLjU1LCJlbWJlZGRhYmxlVXJsIjoiaHR0cHM6Ly8iLCJhbnN3ZXJzIjpbXX0=pearId=magic-pear-shape-identifier
http://dontchangethislink.peardeckmagic.zone?eyJ0eXBlIjoiZ29vZ2xlLXNsaWRlcy1hZGRvbi1yZXNwb25zZS1mb290ZXIiLCJsYXN0RWRpdGVkQnkiOiIxMDQxNDE5MjEwNzQ3Mjk3MTM1NTUiLCJwcmVzZW50YXRpb25JZCI6IjFfdlplUnZwaVNTWGdFZ3hlWXNheXdYdktmWTdkcDVBQm1VSGtVa1ZBNUhRIiwiY29udGVudElkIjoiY3VzdG9tLXJlc3BvbnNlLWZyZWVSZXNwb25zZS10ZXh0Iiwic2xpZGVJZCI6InA4IiwiY29udGVudEluc3RhbmNlSWQiOiIxX3ZaZVJ2cGlTU1hnRWd4ZVlzYXl3WHZLZlk3ZHA1QUJtVUhrVWtWQTVIUS8yMDhjYzFlYy0xM2NkLTRiZTItYWI4ZC03YzNjMDk0NWRlOGYifQ==pearId=magic-pear-metadata-identifier


21st Century Advertising

In recent years, growing ad spending had made it 
harder & harder to get customers’ attention.



21st Century Advertising

In this ad-cluttered world, 
companies have to be 
more aggressive and 
sneaky than ever before.



This is one way to advertise, right? 

http://www.youtube.com/watch?v=vuAUI_0knfk


Think about it, where do 
you see ads today?

http://dontchangethislink.peardeckmagic.zone?eyJ0eXBlIjoiZnJlZVJlc3BvbnNlLXRleHQiLCJkcmFnZ2FibGVzIjpbeyJpZCI6ImRyYWdnYWJsZTAiLCJ0eXBlIjoiaWNvbiIsImljb24iOnsiaWQiOiJkZWZhdWx0LWNpcmNsZSJ9LCJjb2xvciI6IiNENTFEMjgifV0sImRyYWdnYWJsZVNpemUiOjEyLjU1LCJlbWJlZGRhYmxlVXJsIjoiaHR0cHM6Ly8iLCJhbnN3ZXJzIjpbXX0=pearId=magic-pear-shape-identifier
http://dontchangethislink.peardeckmagic.zone?eyJ0eXBlIjoiZ29vZ2xlLXNsaWRlcy1hZGRvbi1yZXNwb25zZS1mb290ZXIiLCJsYXN0RWRpdGVkQnkiOiIxMDQxNDE5MjEwNzQ3Mjk3MTM1NTUiLCJwcmVzZW50YXRpb25JZCI6IjFfdlplUnZwaVNTWGdFZ3hlWXNheXdYdktmWTdkcDVBQm1VSGtVa1ZBNUhRIiwiY29udGVudElkIjoiY3VzdG9tLXJlc3BvbnNlLWZyZWVSZXNwb25zZS10ZXh0Iiwic2xpZGVJZCI6Imc2ZjM0OTc2ZmZlXzJfMCIsImNvbnRlbnRJbnN0YW5jZUlkIjoiMV92WmVSdnBpU1NYZ0VneGVZc2F5d1h2S2ZZN2RwNUFCbVVIa1VrVkE1SFEvYTFhMGNjNmEtOGMxOC00OGNmLTgyMmYtZjFkZDQ5MTBjM2U2In0=pearId=magic-pear-metadata-identifier


Stealth Advertising

A type of advertisement where the customer isn’t aware that they 
are being advertised to OR an ad that is disguised as something 
else or place in a setting where we don’t expect to see an ad.



What is another word for 
“stealth”?

http://dontchangethislink.peardeckmagic.zone?eyJ0eXBlIjoiZnJlZVJlc3BvbnNlLXRleHQiLCJkcmFnZ2FibGVzIjpbeyJpZCI6ImRyYWdnYWJsZTAiLCJ0eXBlIjoiaWNvbiIsImljb24iOnsiaWQiOiJkZWZhdWx0LWNpcmNsZSJ9LCJjb2xvciI6IiNENTFEMjgifV0sImRyYWdnYWJsZVNpemUiOjEyLjU1LCJlbWJlZGRhYmxlVXJsIjoiaHR0cHM6Ly8iLCJhbnN3ZXJzIjpbXX0=pearId=magic-pear-shape-identifier
http://dontchangethislink.peardeckmagic.zone?eyJ0eXBlIjoiZ29vZ2xlLXNsaWRlcy1hZGRvbi1yZXNwb25zZS1mb290ZXIiLCJsYXN0RWRpdGVkQnkiOiIxMDQxNDE5MjEwNzQ3Mjk3MTM1NTUiLCJwcmVzZW50YXRpb25JZCI6IjFfdlplUnZwaVNTWGdFZ3hlWXNheXdYdktmWTdkcDVBQm1VSGtVa1ZBNUhRIiwiY29udGVudElkIjoiY3VzdG9tLXJlc3BvbnNlLWZyZWVSZXNwb25zZS10ZXh0Iiwic2xpZGVJZCI6Imc4OTZiMjgzMWRkXzBfMCIsImNvbnRlbnRJbnN0YW5jZUlkIjoiMV92WmVSdnBpU1NYZ0VneGVZc2F5d1h2S2ZZN2RwNUFCbVVIa1VrVkE1SFEvZTZmZjJmMWYtNTNkMi00MWUzLTk2NjUtODMzMmU2Mjk5ZGZlIn0=pearId=magic-pear-metadata-identifier


What does Stealth Advertising look like on IG?



Not so natural looking, right? 
Very much an ad in disguise...

● And also, totally NOT legal. 
● Technically it’s illegal to advertise a 

product without mentioning that it’s 
an ad or that they are being paid to 
promote it. 

● In spite of these rules, celebrities 
advertising to/at us all the time!



The Kardashians – Repeat Offenders

“The Kardashian/Jenner sisters are masterful marketers who are making 
millions of dollars from companies willing to turn a blind eye to the 
women’s misleading and deceptive social media marketing practices...” 

Kourtney & Khloe Kardashian - Instagram post showing them chowing down on Popeye’s chicken – 
notice the ideal product placement or all that realistic in terms of their eating habits!



For the record, editing a post after you post it with 
#ad is NOT full “disclosure” according to the FTC.



How are celebrities using their personal 
social media accounts to stealth 
advertise to their followers?

http://dontchangethislink.peardeckmagic.zone?eyJ0eXBlIjoiZnJlZVJlc3BvbnNlLXRleHQiLCJkcmFnZ2FibGVzIjpbeyJpZCI6ImRyYWdnYWJsZTAiLCJ0eXBlIjoiaWNvbiIsImljb24iOnsiaWQiOiJkZWZhdWx0LWNpcmNsZSJ9LCJjb2xvciI6IiNENTFEMjgifV0sImRyYWdnYWJsZVNpemUiOjEyLjU1LCJlbWJlZGRhYmxlVXJsIjoiaHR0cHM6Ly8iLCJhbnN3ZXJzIjpbXX0=pearId=magic-pear-shape-identifier
http://dontchangethislink.peardeckmagic.zone?eyJ0eXBlIjoiZ29vZ2xlLXNsaWRlcy1hZGRvbi1yZXNwb25zZS1mb290ZXIiLCJsYXN0RWRpdGVkQnkiOiIxMDQxNDE5MjEwNzQ3Mjk3MTM1NTUiLCJwcmVzZW50YXRpb25JZCI6IjFfdlplUnZwaVNTWGdFZ3hlWXNheXdYdktmWTdkcDVBQm1VSGtVa1ZBNUhRIiwiY29udGVudElkIjoiY3VzdG9tLXJlc3BvbnNlLWZyZWVSZXNwb25zZS10ZXh0Iiwic2xpZGVJZCI6Imc4OTZiMjgzMWRkXzBfNiIsImNvbnRlbnRJbnN0YW5jZUlkIjoiMV92WmVSdnBpU1NYZ0VneGVZc2F5d1h2S2ZZN2RwNUFCbVVIa1VrVkE1SFEvMjAxNGQ4ZTYtMWMzOC00MzQyLTkwMGUtODI3ODgyMTI2ZTg2In0=pearId=magic-pear-metadata-identifier


Product Placement



Product Placement

• What is it? A type of advertising where products are 
placed in tv shows or movies to gain exposure.

• Advertisers pay more than $300 million/year to have 
their products featured in shows.



Toy Story led to an 800% increase in sales for Mr. Potato Head and a 
4000% bump in sales for the Etch-a-Sketch.

http://www.youtube.com/watch?v=tNAhN6Lpr1M&t=5


Product Placement

• Why? 

– Nearly 90% of people skip 
the ads when watching 
recorded shows.

– To be seen, brands now 
have to get INSIDE the 
content.



● Studies show that many 
brands are spending over 30% 
of their advertising budget on 
product placement. 
○ Why? 60% of viewers see a 

product more positively after 
seeing it in a tv show/movie. 
It’s worth the investment for 
brands! 

● As the cost of making shows 
rises, networks make BIG 
money from product 
placement.
○ NBC, for example, asks up to 

$25 million from sponsors for 
“product integration.”



Why are advertisers using 
product placement?

http://dontchangethislink.peardeckmagic.zone?eyJ0eXBlIjoiZnJlZVJlc3BvbnNlLXRleHQiLCJkcmFnZ2FibGVzIjpbeyJpZCI6ImRyYWdnYWJsZTAiLCJ0eXBlIjoiaWNvbiIsImljb24iOnsiaWQiOiJkZWZhdWx0LWNpcmNsZSJ9LCJjb2xvciI6IiNENTFEMjgifV0sImRyYWdnYWJsZVNpemUiOjEyLjU1LCJlbWJlZGRhYmxlVXJsIjoiaHR0cHM6Ly8iLCJhbnN3ZXJzIjpbXX0=pearId=magic-pear-shape-identifier
http://dontchangethislink.peardeckmagic.zone?eyJ0eXBlIjoiZ29vZ2xlLXNsaWRlcy1hZGRvbi1yZXNwb25zZS1mb290ZXIiLCJsYXN0RWRpdGVkQnkiOiIxMDQxNDE5MjEwNzQ3Mjk3MTM1NTUiLCJwcmVzZW50YXRpb25JZCI6IjFfdlplUnZwaVNTWGdFZ3hlWXNheXdYdktmWTdkcDVBQm1VSGtVa1ZBNUhRIiwiY29udGVudElkIjoiY3VzdG9tLXJlc3BvbnNlLWZyZWVSZXNwb25zZS10ZXh0Iiwic2xpZGVJZCI6Imc4OTZiMjgzMWRkXzBfMTAiLCJjb250ZW50SW5zdGFuY2VJZCI6IjFfdlplUnZwaVNTWGdFZ3hlWXNheXdYdktmWTdkcDVBQm1VSGtVa1ZBNUhRL2I5YjIyZjdjLTViNmYtNDExNC05NDA1LTZkZTAzZDYxNDljNyJ9pearId=magic-pear-metadata-identifier


http://www.youtube.com/watch?v=PrPV9o8HXvs


http://www.youtube.com/watch?v=d-K0ijWWotA


Ways to Work in an Ad  

• Product placement takes 
many forms: 

– Product plugs. In the most 
typical form, marketers pay to 
have brands appear in shows 
and on sets. 
• EX: On "American Idol," 

contestants relax on red 
couches in the Coca-Cola 
"Red Room.” 

– Plot placements. This calls for 
weaving products directly into 
scripts and plotlines.
• EX: Audi’s partnership with 

Marvel Studios or Rocket 
League’s partnership with Hot 
Wheels 



Ways to Work 
in an Ad  

– Title placements. When the 
brand name is in the show's 
name, it's hard for viewers to 
miss. 
• EX: The Pepsi halftime show at 

the Super Bowl or a film title like 
“Harold & Kumar go to White 
Castle”

 
– Ad placements. Rather than 

putting their products into 
shows, some marketers 
simply provide print ads or 
posters to decorate sets. 
• EX: A Starbucks store appearing 

in the background of a film or an 
ad for Fresh Pet on the back of a 
newspaper in an episode of 
Modern Family.



What do you think of this product placement - authentic? forced?

http://www.youtube.com/watch?v=JFnf6CxDRPs


What do you think of this kind of 
product placement? Does it feel real or 

forced? Explain.

http://dontchangethislink.peardeckmagic.zone?eyJ0eXBlIjoiZnJlZVJlc3BvbnNlLXRleHQiLCJkcmFnZ2FibGVzIjpbeyJpZCI6ImRyYWdnYWJsZTAiLCJ0eXBlIjoiaWNvbiIsImljb24iOnsiaWQiOiJkZWZhdWx0LWNpcmNsZSJ9LCJjb2xvciI6IiNENTFEMjgifV0sImRyYWdnYWJsZVNpemUiOjEyLjU1LCJlbWJlZGRhYmxlVXJsIjoiaHR0cHM6Ly8iLCJhbnN3ZXJzIjpbXX0=pearId=magic-pear-shape-identifier
http://dontchangethislink.peardeckmagic.zone?eyJ0eXBlIjoiZ29vZ2xlLXNsaWRlcy1hZGRvbi1yZXNwb25zZS1mb290ZXIiLCJsYXN0RWRpdGVkQnkiOiIxMDQxNDE5MjEwNzQ3Mjk3MTM1NTUiLCJwcmVzZW50YXRpb25JZCI6IjFfdlplUnZwaVNTWGdFZ3hlWXNheXdYdktmWTdkcDVBQm1VSGtVa1ZBNUhRIiwiY29udGVudElkIjoiY3VzdG9tLXJlc3BvbnNlLWZyZWVSZXNwb25zZS10ZXh0Iiwic2xpZGVJZCI6Imc4OTZiMjgzMWRkXzBfMTUiLCJjb250ZW50SW5zdGFuY2VJZCI6IjFfdlplUnZwaVNTWGdFZ3hlWXNheXdYdktmWTdkcDVBQm1VSGtVa1ZBNUhRLzJhMGZjYjAxLTk0MjEtNDYxNC1hNWE2LWNlYzIyMDY4YmIwNyJ9pearId=magic-pear-metadata-identifier


What do you think of this product placement - authentic? forced?

http://www.youtube.com/watch?v=K5WgAubyhYw


What do you think of this kind of 
product placement? Does it feel real 

or forced? Explain.

http://dontchangethislink.peardeckmagic.zone?eyJ0eXBlIjoiZnJlZVJlc3BvbnNlLXRleHQiLCJkcmFnZ2FibGVzIjpbeyJpZCI6ImRyYWdnYWJsZTAiLCJ0eXBlIjoiaWNvbiIsImljb24iOnsiaWQiOiJkZWZhdWx0LWNpcmNsZSJ9LCJjb2xvciI6IiNENTFEMjgifV0sImRyYWdnYWJsZVNpemUiOjEyLjU1LCJlbWJlZGRhYmxlVXJsIjoiaHR0cHM6Ly8iLCJhbnN3ZXJzIjpbXX0=pearId=magic-pear-shape-identifier
http://dontchangethislink.peardeckmagic.zone?eyJ0eXBlIjoiZ29vZ2xlLXNsaWRlcy1hZGRvbi1yZXNwb25zZS1mb290ZXIiLCJsYXN0RWRpdGVkQnkiOiIxMDQxNDE5MjEwNzQ3Mjk3MTM1NTUiLCJwcmVzZW50YXRpb25JZCI6IjFfdlplUnZwaVNTWGdFZ3hlWXNheXdYdktmWTdkcDVBQm1VSGtVa1ZBNUhRIiwiY29udGVudElkIjoiY3VzdG9tLXJlc3BvbnNlLWZyZWVSZXNwb25zZS10ZXh0Iiwic2xpZGVJZCI6Imc4OTZiMjgzMWRkXzBfMTUiLCJjb250ZW50SW5zdGFuY2VJZCI6IjFfdlplUnZwaVNTWGdFZ3hlWXNheXdYdktmWTdkcDVBQm1VSGtVa1ZBNUhRLzJhMGZjYjAxLTk0MjEtNDYxNC1hNWE2LWNlYzIyMDY4YmIwNyJ9pearId=magic-pear-metadata-identifier


http://www.youtube.com/watch?v=h3JpnJe09WA

